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If you thought of your brand as a person,

would you trust your business?

why or why not?
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hat is Brand Loyalty?
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lon: the tendency of some consumers to
ontinue buying the same brand of goods

rather

than competeing brands.
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and Loyalty Is understanding your
ustomers well enough to operate their

definitions of quality and satisfaction.

If you are not defining loyalty from their

of view you're doing it wrong.
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The Three R's

Retention

Repurchase

Referral




Empathize |deate Test

Define Prototype Implement

Design Thinking



Empathize: Who are your customers”? What do they struggle with”?

Define: What are their patterns?

|deate: Start Creating easy ideas to sovle these problems, and remeber

there is no such thing as a bad idea!

Test: Take it to your customers for feedback

Implement: Use that feedback and incorporate it into your brand.




Who is your brand?
What is your style? . /

Who is your brand in day to day life?

does your brand interact in

the community?



patagonia

Active, adventure, sporty,

outdoorsy

protecting the enviroment

patagonia




Example

greatness, get up and go

Believe in'something. m e n ta I I ty

Even if it means sacrificing everything.

& Justdoit.

It’s only a crazy dream until you do it.

& Justdoit.

their customers desire greatness and with

the right gear they can achieve it.



Brand Expression
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Brand Strategy
e

- Your CLIELCE
Aspiration] Vision Values Following Competitors] your band
stand out
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Who?
What?
When?
Where?
Why?

Who?
What?
When?
Where?
Why?

Who?
What?
When?
Where?
Why?




Create the Culture







Humanizing vour brand

Would you trust your brand
today?
Why or why not?

How do you plan on improving

that trust now?



Brand Loyalty begins and ends with trust.

If you can secure that trust and maintaing

your customers will repurchase and refer you tc
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